
 

Childhood Obesity . Food Advertising in Context - Children.s food choices, parents. understanding and influence, and the role of food promotion – OFCOM, UK, 

22.7.2004;(OFCOM = Office of Communication – Institut der britischen Medien) http://www.unicef.org/magic/resources/ofcom_childhood_obesity_report.pdf 

http://www.unicef.org/magic/resources/ofcom_childhood_obesity_report.pdf

